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Different attributes affect humanity depending on the subject matter or intended use. Human behavior is often influenced by the natural surroundings and the relationship with other aspects of life—my field of study in business management under the specialty of advertisement and promotion of goods. Upon completing my studies, I intend to work at a moving company conducting product promotion in the United States as a permanent employee of the stated organization towards learning new skills that can help manage my own company.
The article I chose was background music influences buying behavior by Adrian North and Lorraine Sheridan of Curtin University and Charles Arena of Macquarie University. All explain the impact of background music on consumer behavior through multiple experiments. According to the study, background music is critical at influencing customer behaviors in terms of the products they purchase, the average time they spend at the store, and the amount of money spent on the commodities. For instance, customers are more triggered to pay more on commodities while listening to classical music instead of other music or no music alone. Such attributes are essential in shaping humanities to influence and predict the future buying patterns about the background music.
[bookmark: _GoBack]The concept of music is applied in my field of study as music has been known for centuries to trigger emotions and other thought processes, suggesting its importance in the subject matter. The customers will always have a positive feeling, confidence, and happy-making their purchase and increasing employee morale (Lin, 2009).  The subject matter is likely to inspire other sectors such as health care to advocate the use of music during cesarean section to improve the healing process.  
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